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TO THE QUESTION OF PILGRIMAGE THROUGH THE PRISM
OF SACRAL COMMUNICATIONS IN THE SOCIO-

COMMUNICATIONAL SPHERE

In the article, the author examines the issue of pilgrimage through the prism of social
communications through the social-communication plane, since this topic requires detailed study
and is interdisciplinary, that is, there is a scientific need to consider pilgrimage from this angle
of scientific interest. Attention is focused on pilgrimages and religious journeys precisely in
the context of the social communication institute, and sacred communication reflects the fullness
of pilgrimage content: prayers, rituals, spiritual practices, pilgrimage notes, diaries, sacred
literature, psalms, spiritual music. The development of social ties, immersion in a certain spiritual
atmosphere, a sense of sacredness during a pilgrimage in a certain society: pilgrims, clergymen,
priests, pastors, representatives of culture, art, representatives of various social groups, all this
develops the pilgrimage precisely on the social communication platform.

Pilgrimage, as a social-communication institution, is a phenomenon that plays an important role
in forming and strengthening social ties and communication between people. This form of travel
has deep roots in religious traditions and reflects people’s need for spirituality and the search for
sense of life. It is during religious journeys that sacred communication takes place between pilgrims
and there is a communication exchange between pilgrims and the priest.

Pilgrimage, as a social-communicative institution, contributes to the formation of group
identity and community, as people engaged in pilgrimage feel part of a larger community that
unites their faith and goals. They communicate, share experiences, meet new people, interact
with local residents and other pilgrims, which promotes the exchange of ideas, views and mutual
understanding.

In addition, the pilgrimage creates opportunities for the development of social and communication
skills. In the process of communicating with different people, pilgrims learn to show tolerance, mutual
respect, empathy and understanding of different cultures and traditions. They acquire the skills
of effective communication, the ability to listen and understand others, as well as identify themselves
as part of the community.

Sacred communications are of great importance during the pilgrimage. Recently, there has
been a tendency to overcome pilgrimage routes with the help of planned routes, which are detailed,
planned, have places of strength during the journey (monasteries, cemeteries, temples, sacred places,

trees, mountains, waterfalls, places of strength).
Key words: pilgrimage, social-communication institute, sacred communication, communication

sources, social-communication space.

Statement of the problem. Can such a phenom-
enon as social communications (hereinafter — SC) be
considered a type of social institutions? Definitely
yes. SC is a specific formation that is ensured by
means of communication, relative stability of social
ties and relations within the social organization of
society. And this is a sign of any social institution.
Arguments giving social communications the status
of a social institution.

First of all, SC always provides a set of certain
persons, institutions, which are provided with certain
material means and perform a certain social function.
Secondly, SC is a certain set of standards, norms of

behavior of individuals and groups in specific situa-
tions of communication.

SC is a form of joint communication activity of
people, historically formed, stable or relatively stable
types and forms of communication practice, with the
help of which social life is organized, stability of con-
nections and relations within the social organization
of society is ensured. Different social groups enter
into communication relations among themselves,
which are regulated in a certain way.

The regulation of these communication relations
is carried out within the other relevant social insti-
tutions: the state (political relations), the labor team
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(socio-economic relations), the family, the education
system, the church, religious communities, etc. So,
SC is a social institution.

SC is a stable, organized form of communication
activity of groups, communities of people, social
strata, a form of consolidation and a method of car-
rying out specialized communication activity that
ensures the functioning of social relations.

SCs arise in the process of social division of labor
and social relations within the social organization
of society. Social communications can be character-
ized externally and internally. The external party is
a set of persons and institutions that possess certain
material means and perform a certain social function.
The content, the internal side of the SC, constitutes
a certain set of standards for the behavior of specific
individuals in a specific communication situation. So,
this once again emphasizes that SC is a social institu-
tion. Within this institute, media organizations, media
groups, for example, freelancers, are formed and per-
form certain social roles within defined limits.

SK, as a social institute, is called an institute of
social communication. Institutions of social com-
munication are the same type of social institutions
as political institutions, economic institutions, edu-
cational institutions, etc. In these conditions, there
are not only statements about the need to «treat the
diseases of social anemia» in mass communications
and to restore a sense of social significance to com-
munications, but also to support the institutionaliza-
tion of communication activities strategically aimed
at solving social problems of society [14].

Therefore, pilgrimage, as a social and communi-
cation institution, promotes interaction between peo-
ple, the formation of communities, the development
of social skills and communication skills. It creates
a unique opportunity for communication, exchange
of experience and knowledge, as well as deepening
of spiritual development and enrichment of the life
experience of each pilgrim.

Analysis of research and publications. The the-
oretical and methodological basis of the work con-
sists of modern research in the field of social com-
munications, pilgrimage and religious tourism of
Ukrainian and foreign scientists: V. Rizun, M. Perun,
V. Ilganayeva, 1. Kosula, K. Shenderovsky, J. Beck-
ford, Alvaro Abellan-Garcia Barrio, Arturo Encinas
Cantalapiedra, R. Logan, Pablo Vidal-Gonzalez,
Josep Capsi, V. Buchovsky, S. Ignatieva, K. Kys-
lyuk, Y. Maxelon, M. Petrushkevich, S. Panchenko
which indicates the versatility of the proposed topic
and the interest in it of scientists from various scien-
tific fields.
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Task statement. The purpose of the article is to
consider pilgrimage as a social-communication insti-
tution, to outline the peculiarities of sacred commu-
nication in the conditions of modern challenges and
transformation processes.

Outline of the main material of the study. In the
field of social communications — the «vascular sys-
tem» of ensuring social communication and interac-
tion in society — the situation is much more compli-
cated than it seems at first glance. On the one hand,
a whole communication industry is being created,
which leads to the development of communication
activities, as well as the development of a system of
knowledge about this matter [15].

On the other hand, social communications have
already gained such weight and balance value that
they have become for many an assistant, mentor
and inspirer in personal, family and social actions
[16, p. 9].

In other words: the means of social communica-
tions can help society when, in modern conditions, the
social issue and its subjects are subjected to unprec-
edented tests, changes, pressures, etc. Today, there is
a tangible need to improve the quality of communica-
tion practices and the effectiveness of communication
processes.

At the same time, if mass communications, which
are considered by them exclusively in the plane of
mass media, then social communications are consid-
ered the basis for the institutionalization of multifac-
eted modern activities. Such ideas are characteristic
of the modern European philosophical and cultural
tradition.

At the same time, we understand that the science
of social communications is a single, systematically
organized whole. Accordingly, we use praxeology
as an integral, matrix, interdependent set of social
structures, social communication relations, social
consciousness, social knowledge and social culture
and social communication activity. From the point
of view of analytical practice, we use the following
forms of analysis of social communications: strate-
gic and value. This is explained, first of all, by the
fact that in transitional societies, situational and stra-
tegic analysis do not provide an opportunity to ade-
quately explain all the features of the course of life in
the field of social communications [13, p. 130]. And
value analytics, to a certain extent, complements the
knowledge obtained as a result of the application of
the above-mentioned forms of analysis of social com-
munications. Value analysis does not have clear meth-
odologies and research methods, as it is based on the
worldview and life experience of social agents.
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In other words, the processes of globalization and
transformation of communication systems force us
to talk not so much about the existence of the mass
communication industry, but about social communi-
cation as a state of society, which is equally con-
stituted by people, groups, communities, communi-
ties, government, business, mass media and media
communications. Mass communications involve
«the communicator’s going beyond his social group
to the general publicy»; have «not a personal, but a
public nature»; they are one-vector: their nature is
subject-object, which rises to the level of a system of
actions, and even turns into a mass communication
activity [15].

Differentiation and integration as two functions
of social communications are realized through the
activities of people who support and spread various
features of the way and style of life, the correspond-
ing thesaurus and social practices. The acceptance
by people of various socio-cultural elements, the for-
mation of a system of needs, value orientations and
expectations based on them, as well as increasing
public trust in the phenomenon of social communica-
tions is the main condition for the institutionalization
of communications in the field of solving social prob-
lems [8, p. 151].

Social communications in the system of social
management are aimed at achieving the following
main target ideas by non-violent means: creating an
atmosphere of trust and benevolence on the part of
people (all and sundry) towards the activities of social
institutions helping people; maintaining or changing
the reputation of social institutions of human
assistance.

Building trust requires systematically explaining
what people should do next in a public, everyday, and
emotional sense. Accordingly, the meaning of com-
munications can be seen in the following: clarification
of the goals and values of social institutions for which
they are responsible; in public expression and protec-
tion of social values and ideas; in the involvement of
productive and progressive representatives of society
in the dialogue. This requires planned and continuous
information and clarification actions, constant dia-
logue with the general public, target groups of people
or communities, individual communities and actions
to restore, establish, develop the trust of people (all
and different). Social institutions need to: truthfully
and systematically inform people about their activi-
ties, innovative plans; strive to identify one’s own
values with the values of a modern person, family or
community; improve communication channels open
to feedback [10].

Social communications become effective under
the conditions that their content is consistent with
personal meanings, that is, they are resonant.
Resonant interaction, for its part, is marked not by the
number and strength of influences, but by the correct
organization, which is important for the integration of
a social group, increasing the level of its commonality.

The scientist Shenderovskyi K. in his dissertation
study examines two main principles of implementing
social communications aimed at achieving mutual
understanding based on the external differentiation
and internal integration of a social group, namely:
1. Typification of life situations; 2. Recognition
of social situations. At the same time, although
typification simplifies life situations and brings them
under the appropriate type, it ontologizes (makes
meaningful) the communication of subjects, and gives
ontological status to the entire discourse.

This is the case with social communications,
which seem to lose their integrity, their unified
content basis, which seems to be disintegrating
into a multitude of differently related topics. In the
above classification, the topics are not the product of
situational segregation. It is the result of a long-term
analysis, on the one hand, of the practice of solving
social problems, and, on the other hand, an attempt to
offer a targeted, balanced discourse in national social
communications [17, p. 206].

Sacred communications are of great importance
during the pilgrimage. Recently, there has been a
tendency to overcome pilgrimage routes with the help
of planned routes, which are detailed, planned, have
places of strength during the journey (monasteries,
cemeteries, temples, sacred places, trees, mountains,
waterfalls). Sacred communications can take different
forms and take place in any way convenient for you
[7, p. 29].

Among the sacred forms of communication, the
following can be distinguished: keeping a spiritual
diary, meditation, talking or praying aloud, writing a
letter to the Universe or the Absolute, keeping a guide
during a pilgrimage, making a sacred (just for you)
journey, and these are just a few of the many varieties
of spiritual communication. All these methods are
based on a special sense of connection through
communication — a universal human experience that
transcends culture, religion, beliefs, or thoughts.
Some interpret spiritual communication as a human
connection, while others see it as a connection
between a person and the Absolute, or as a connection
to a higher sense of meaning and purpose in life. It
is an important part of our spiritual health and well-
being [12].
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Spiritual communication fills our soul and allows
us to feel that we are being seen and heard by a higher
power or an infinite source of love. Open sacred
communication allows us to receive guidance and
direction on our path. It allows us to connect with our
own divine power and light. Sometimes during times
of high stress, overwhelm, or low energy (when we
most need spiritual connection), this connection can
begin to feel stagnant, stale, or dense [2].

You need to turn off all digital notifications and put
things in order, literally and figuratively. Technology
can distract and interfere with spiritual meditation,
prayer, or the spiritual practice of communication.
Constant notifications on our phones and other
devices have created an overwhelming need to check
email, texts, news and social media updates — we’ve
become «wired» for instant response and addicted
to communication. It’s no secret that constant
notifications cause anxiety and activate the fight-or-
flight response in our biological systems. When this
happens, adrenaline and cortisol (stress hormones)
are activated, making us feel ready to respond to a
threat (which is the opposite of a calm, composed, and
focused state). Rethink how phone notifications can
look and feel to you, and remember that it’s okay to
turn them off.

Not all notifications are inherently negative, some
reminders are useful and tell us when something needs
to be done or let us know when something is wrong.
Start evaluating which notifications you need to turn
off and why. Where can you minimize noise? It may
feel uncomfortable at first, but the newfound spiritual
clarity and overall sense of peace is well worth it. In
addition to clearing digital clutter, a clear and clean
physical space is critical to clearing your mind and
setting a better tone for your mood and spiritual
practice. If your thoughts create your world, and your
physical space reflects your state of mind, then how
you treat your surroundings is pretty important. Every
corner of your life matters and affects your whole
personality and soul.

Think about how much love you give to your
personal living space. Is there room for more love?
Do you have a tendency to let material things clutter
up your space? Your space is a reflection of you on a
certain level: your attitude or ability to let something
go; your fears and losses; your attention to self-care,
self-love, and self-realization; your cry for help or
plea to be left alone etc. We are interdependent and
interconnected, and even the smallest aspects of our
environment have a profound effect on our mental,
physical, and spiritual well-being. Clearing your
personal space (in whatever way that works for you)
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can feel like a calming spiritual clearing practice and
can serve as an inspiration or opportunity for deeper
spiritual communication and connection [18].

The next sacred communication consists in
the presence of the individual in the present time
(moment of time). Being present in a spiritual sense
can have a double meaning. There is presence as
«to be here, to be present», «to appear», and there is
presence as «here, now, at the moment». The spiri-
tual practice of presence asks us to be here and now.
The opposite of presence is life in the past and life in
the future. When we live in the past, we hold on to
regrets or constantly revisit things that have already
happened and try to explain them in terms of our
own or someone else’s actions. This type of thinking
usually leads to feelings of guilt or blame. When we
live in the future, we make assumptions or fantasize
about what might happen and attach ourselves to
those expected outcomes. This habit usually leads to
cyclical thinking, frustration or loss of joy. Regard-
less of whether we are absorbed in positive expec-
tations (optimism) or negative predictions (pessi-
mism), we are not living today, we are wasting it
and missing it. When you find yourself consistently
reacting in one of these ways; when you always want
to be different or somewhere else, it’s time to put
more energy into staying in the present, and this
needs to be worked on carefully. The satellite of this
practice is satisfaction, which can only help to raise
sacred communication to the proper level [6].

In a period of spiritual disorder and great emotional
burnout, it is important to reconnect with yourself
and your breathing. Beneath our physical and mental
health is our spiritual core. Using the breath can help
you touch this spiritual center and restore it in times of
crisis. Start with a pause — pause to sit still and focus
solely on your breathing. Take deep, slow breaths and
try counting 1-2-3 in and 1-2-3 out (slowly increase
the count to 10 as you feel more comfortable with the
breathing practice). Try disconnecting from recent
conversations, meetings, or any items on your to-do
list. As you sit in the pause, begin to listen to your
physical body. Follow what’s happening. Where do
you feel tension? What feelings (if any) arise? Accept
what you’re feeling and sit as you sit — activating your
breath can bring you back to the present moment and
create more space for spiritual health. Give new life to
your practice of spiritual communication.

Become curious. Ask questions and actively lis-
ten. Embrace an open conversation with Spirit — it
doesn’t have to be something proper or formal. How-
ever, your presence is allowed. Lay bare all the fears,
frustrations, vulnerabilities, dreams and heartache. By
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opening your soul to what really is and sharing your
true, authentic self, you will only strengthen your
relationship with the Universe. Trust your feelings
and let all judgment go. What are your feelings trying
to tell you? What should be upset about, what should
be stopped or celebrated? What should be released
or let go? What is most true for you at this moment?
Are you really in need of a cathartic cleanse? Curios-
ity will allow you to ask the question, «Am I will-
ing to believe that the opposite of what is «right» for
me might be just as right?». Aacceptance of curiosity
allows you to explore endless possibilities [3].

Be consistent. Create space for spiritual connec-
tion in your everyday life. Know that it will take prac-
tice and that’s okay if you sometimes fail. As soon as
you start and sustain the conversation, you will notice
the gentle nudges of the universe at work. Know that
tuning into your intuition and receiving guidance from
Spirit is not always an easy task. It may take months
or years to fully realize this connection and under-
stand how a higher power is speaking to you. Where
to start? Stop, get involved and open your heart. Take
time each day, trust your spiritual communication in a
certain environment, do your best and know that you
are heard and loved [1].

Conclusions. In the article, the author examines
the pilgrimage as the social communication institute
in the context of sacred communication during reli-
gious journeys. This indicates the relevance of the
topic and the interest in it of scientists from various
scientific fields: religious, social-communication,

journalism, psychology, theology, pedagogy, philol-
ogy, cultural studies, art studies.

Pilgrimage as a social-communication institu-
tion has established social relations in a certain area,
namely: almost every monastery, church, temple has
established pilgrimage organizations, travel firms,
agencies that organize pilgrimage trips and specialize
in providing religious tourism services. The organiza-
tion of most pilgrimage trips for pilgrims is usually
handled by structures that work under the pilgrimage
departments of dioceses and similar structures of other
religious denominations. Since Ukraine is multi-con-
fessional country, there is a certain specificity regard-
ing the provision of pilgrimage services through spe-
cial religious structures depending on the religion.

Pilgrimage and religious tourism perform the
following clear social functions: educqtional (during
religious trips, people getnew information about sacred
objects, expand or even change their worldview);
consolidating (as a rule, sacred and cult objects are a
kind of center where a significant number of pilgrims
and tourists are concentrated); communicative (often
cult objects are centers of social life); healing (during
religious journeys, people receive healing); resource-
saving (as a rule, organizers of religious trips are
interested in and contribute to the preservation of the
environment and historical and cultural objects). The
entire article examines spiritual practices in detail
through the prism of social communications, which
brings the topic of pilgrimage into a new scientific
direction of journalism and social communications.
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Ianuenko C. A. 10 INTAHHS MNAJIOMHUITBA KPI3b [IPU3MY CAKPAJIbBHUX
KOMYHIKAIIIA B COIIAJTbBHOKOMYHIKAIIMHIN NMJIOIAHI

Y cmammi asmop pozensoac numaunua NATOMHUYMBA KPi3b NPUMY COYIANIbHUX KOMYHIKAYIll
V  coyianbHOKOMYHIKayitunit naowuni. OCKilbKU ysi mema nompedye OemanbHO20 GUGYEHHS [ S6/S€
MIHCOUCYUNTITHAPHULL XapaKkmep Mo € HAYKo8a nompeda po32isiHYmu NAlOMHUYMEO came Hi0 Yum Kymom
HAYK0B020 [Hmepecy. AxyeHmyemovcs yeéaea HA NATOMHUYMST | peniciliHux MaHopax came 6 KOHMeKCHi
COYIaTbHOKOMYHIKAYITIHO20 IHCIMUMYMY, 4 CAKPAIbHA KOMYHIKAYIS 8i000padicac Hano8HeHiCMb NATOMHUYLKO20
KOHMEHMY: MOAUMBU, pUmydany, OVYXO8Hi NPAKMUKU, NALOMHUYbKI HOMAMKU, WOOEHHUKY, CAKPAlbHA
Jimepamypa, ncaimu, 0yxo8Ha my3uxa. Pozeumok coyianbHux 36 'A3Ki6, 3aHypeHHA Y neHy 0yX08H)y ammocdepy,
8I0UYMMSL CAKPAILHOCMI NI0 4AC NANOMHUYMBA 8 NEeGHOMY COYIyMI: NALOMHUKU, OYXIGHUKU, CEAUjeHUKU,
nacmopu, NpeoCMAagHUKU KYJIbMypu, MUCMeymaa, npeocmasHUuKy Pi3HUX COYiaibHUX epyn, 6ce ye po3eusac
NATOMHUYMBO came HA COYIanbHOKOMYHIKAYIHOMY MAlOGHYUKY.

Tlanomnuymeo, sk COYiaIbHOKOMYHIKAYIIHULL THCMUMYm, € (peHOMeHOM, AKUU 8i0icpac 8ax)ciusy poib
y (hopmysanHi ma smiyHeHHI COYianbHUX 36 'A3Ki6 i CNiAKys8ani midc itodvmu. Ll hopma nodopooici mae enuboke
KOPIHHA 8 penieitinux mpaouyisax i 6iooopasicac nompeody aodell y po36umKy 0YX08HOCMI Ma NOULYKAX CEHCY
arcumms. Came nio uac penicitinux nooopodicell 8i00Y8AcmMbCsa CAKPAlbHe CHIIKY8AHHS MIJC NAIOMHUKAMU,
a maxoic 8i00y8acmMbCs CRINKYBAHHA MIdHC NATOMHUKAMU MA CEAUWEHHUKAMU, WO CRPUAE OOMIHY OYXO8HUMU
IHMEeHYIAMU.

Tlanomnuymaeo, K coyianbHOKOMYHIKAYIUHUL [HCIMUMYM, CRPULE BOPMYBAHHIO 2PYNOBOL I0eHMUYHOCTI
ma CHiTbHOMU, OCKiIbKU 00U, 3ATY4eHi 00 NATOMHUYMEd, NOYY8ar0OmbCsl YACMUHOK OLTbWOI CnilbHOMU,
axka 06 ’eonye ix 6ipy ma yini. Bonu cninkyiomocs, 0insimecs 00C8i00M, 3HAUOMISAMbCA 3 HOBUMU JTHOObMU,
CRIIKYIOMbCA 3 MICYeBUMU HCUMETAMU MA THUWUMU NATOMHUKAMY, WO CAPUAE OOMIHY i0esamu, no2naoamu
ma 63aEMopO3yMIHHIO.

Kpim moco, nanomnuymeo cmeopioe moxcau8ocmi 0N pO3GUMK)Y COYIANbHUX MA KOMYHIKAMUGHUX
HasuwoK. Y npoyeci cniiky8awHsa 3 pisHUMU JHOObMU NANOMHUKU S84AMbCA NPOAGIAMU MOLEPAHMHICMb,
83AEMON0BA2Y, eMNAMII0, CNIBNEPENCUBAHHA MA POYMIHHA PI3HUX Kynbmyp | mpaouyit. Bonu nabysaroms
HABUYOK e(heKMUBHO20 CHIIKYBAHHI, BMIHHA CIYXAMU MA PO3YMIMU iHWUX, a MaKoxc i0enmugikysamu cebe
AK YACMUHY CRITbHOMU.

Benuxe 3nauenns nio uac naiomHuymea Maroms cakpanohi komyHikayii. OCmanHim 4acom cnocmepieacmscs
MeHOeHYis 00Namu NATOMHUYLKI MAPWPymu 3a 00NOMO2010 CHIAHOBAHUX MAPUIDYMIB, KI 0emanizoeani,
CNJIAHOBAHT, MATONMb MICYSL CUNU NI YAC NOOOPOAICT (MOHACUPI, K1A008UWA, XPAMU, CAKPATbHI Micysl, Oepeaa,
2opu, 8000CNAOU, MICYS CUTU).

Kniouosi cnosa: nanomruymeo, coyianbHOKOMYHIKAYIUHUNL IHCMUMYmM, CAKPAlIbHA KOMYHIKAYIs,
KOMYHIKQYINHI Odicepena, CoyianbHOKOMYHIKAYIUHUL npoCmip.
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